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data collection techniques by means of observation and interviews. The

findings show that the development of this creative industry is able to
increase local economic development. The implications found, it is hoped
that the community, especially songko’ recca craftsmen, in addition to this
industry being used as a local economic development, it is also hoped that
in the manufacture of songko’ recca still pay attention to the aesthetic
values that have become the hallmark of this craft, and for the local
government good communication is needed. as well as more attention
by providing facilities and infrastructure in making songko’ recca so that
it can run effectively and efficiently. In addition, a work program in the
relevant agencies is needed for the development of the creative industry,
especially the manufacture of songko’ recca.

Keywords: creative industry, local economic development

INTRODUCTION

The general picture of the social and cultural life of the population, as well as Indonesia’s
economic growth, is very low, so they must work hard without asking others for mercy or become
subordinates of a master or owner of capital to improve their standard of living. In line with the
regulations on regional autonomy contained in Law Number 22 of 1999 which was later changed to
Law Number 32 of 2004 concerning Regional Government, which states that regional governments
have the authority to regulate and manage government affairs themselves which are opportunities
for the government. regions in developing their regional potential (Nurchayati & Ratnawati, 2016;
Perwirasari & Sukmawati, 2020).

The government is also still committed to directing its targets to improve the quality of human
resources, creating a climate to encourage initiatives and community self-help, especially to
produce and market products to increase income and standard of living. One way that is sought is
the development of the local economy in the creative industry sector. The creative industry is an
economic activity that utilizes the potential of nature as raw material into finished materials, the
folk craft industry, or home crafts that are able to provide employment or business opportunities
in preserving and developing traditional artworks (Amir HT, 2016; Markusen et al., 2008; Saksono,
2012).

One area that needs attention is the songkorecca craft in Compong’e Village, Awangpone District,
Bone Regency, this business is a craft business that can support the economic growth of the
community. (Asgan, 2018). It’s just that the performance of this craft business needs to keep up
with market developments so that what people expect to become a productive industry. For the
Bugis community, Bone songko’ recca is not only used as an effort to generate income but more
than that, songko’ recca is identical as a cultural art that must be maintained, and is always required
to maintain the values and messages contained in songko’ recca (Ashari, 2017).
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Bone with one of the abundant natural potentials is the lontar tree which is a typical tree of South
Sulawesi used as the main raw material in the manufacture of songko’ recca, so the utilization of the
natural potential of the lontar tree fiber should be maximized for local economic development in
this area, as has been shown (Sahiruddin, 2020; Suryawati & Ma’ruf, 2019). Stated in Law Number
32 of 2004 concerning Regional Government, then the role of the government is also needed to
maximize the potential wealth as local economic development so that the main target of the local
economy, namely community welfare, is realized. This research is intended to explore the potential
for the development of the creative industry as an effort to develop the local economy. In this
case, the question is craft songko ‘Recca in the village of the District Compong’e Awangpone Bone
County.

LITERATURE REVIEW

Creative Industry Development

The creative industry is one of the indicators that cannot be separated from the creative economy.
The Republic of Indonesia also realizes that the creative economy that focuses on the process
of producing goods/services by relying on expertise and creativity as intellectual property is the
hope for the Indonesian economy to compete, rise, and achieve excellence in the global economy
(Supriatin, 2017). The more the creative industry develops in Indonesia, the more it shows that the
Indonesian economy can innovate and compete with other countries. This condition also indicates
that the Indonesian economy is one step ahead. Global developments also affect the economy,
so creativity is needed to answer global challenges. This is due to increasing competition among
economic actors (Bakhtiar et al., 2009; Rodrigues et al., 2014).

This creative industry is also believed to be able to answer the challenges of short and medium-
term basic problems. Such as the problems of low post-crisis economic growth, high poverty rates,
high unemployment, and low industrial competitiveness in Indonesia (Gusdwisari, 2020; Zulgani,
2011). In addition to these problems, the creative industry is also expected to be able to answer
challenges such as the issue of global warming, the use of renewable energy, deforestation, and
carbon emission reduction, because the direction of the development of this creative industry is
towards an environmentally friendly industrial pattern and the creation of added value for products
and services that come from intellectuality. human resources owned by the Indonesian people
(Masunah, 2017; Santi & Sudiana, 2018).

The output of the creative industry is a differentiator from the many similar products found in the
business world. The reason is, the resulting product is the result of creativity that gives birth to
uniqueness, as well as product innovation, and can be a pioneer. The growth of innovation and
creativity created from the creative industry makes this industry worthy of special attention by the
government. The resulting creativity can open the needed jobs. Therefore, this industry must be
developed as one of the pillars of the Indonesian economy. Therefore, there is a need for capital
assistance by the government so that this industry continues to grow and develop (Fitriana et al.,
2018; Handayani & Supriati, 2019).

Creative classes are important in the creative industry in the community. All humans are creative,
whether he is a worker in an eyeglass factory or a teenager who is being ganged up making hip-
hop music (Florida, 2003, 2014; Peck, 2005; Wilson & Keil, 2008). The power in driving the growth
and economic development of a region or city can be seen from the level of the economy. The
productivity of creative human clusters and talented humans or humans who rely on the knowledge
capabilities that exist within themselves (Fang et al., 2016; Marrocu & Paci, 2013).

Local Economic Development

Local economic development is essentially a process whereby local governments or community-
based groups manage existing resources and enter new job arrangements with the private sector,
or among themselves, to create new jobs and stimulate regional economic activity (Badran,
2021; Hildreth, 2011). Local economic development is a process in which local governments and
community organizations are involved to maintain, stimulate, and encourage business activities to
create jobs (Leigh & Blakely, 2017). Furthermore, local economic development is also a process that
tries to formulate development institutions in the region, increase the capacity of human resources
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in creating better products, and foster industry and business activities on a local scale (Baulant,
2017; Haller et al., 2016).

The modern theory of economic growth states that investment in the role of human resources
is important in development. Quality human resources for developing countries is an important
factor to catch up with other countries. The era of technology and information that is developing
today is increasing proof that a good mastery of technology will have an impact on the quality and
quantity of development itself (Behera & Dash, 2019; Chiappero-Martinetti et al., 2015; Suri et al.,
2011).

Islam also explains that in maintaining religion, soul, mind, lineage, and property, economic
development is a basic need and is a top priority for humans (Bashir & Darrat, 1993; Suliman,
1993). Islam also positions humans as the center in development who act as subject and object
and humans as the main actors in life (Haneef, 2001; Rama & Makhlan, 2013; Wilson, 1998).
Economic development based on sharia is important to be applied in everyday life because
economic development is not only measured by the numbers of economic growth and the decline
in the poverty index which is worldly, but also provisions for the hereafter (Federspiel, 1985).

RESEARCH METHOD
This study uses a descriptive research method with a qualitative approach, with a research focus
on:

a. Development of creative industries as an effort to develop the local economy in DD Songko”
Recca, Compong’e Village, Awangpone District, Kab. Bone, as seen from:

1)  Facilitating the community to increase the creativity of human resources.
2)  Cooperation between regions in terms of providing natural resources.
3)  Product marketing through technology optimization.
4)  Creativity and innovation in the form of training or coaching
b. Contribution of creative industry development as seen from:

1) Availability of employment and business opportunities, such as: the amount of local
community income and local revenue.

2) Relationships between related actors
c. Supporting factors in the development of creative industries are:

1)  Supporting factors, such as: availability of human resources, availability of raw
materials and financing.

2)  Inhibiting factors, such as: the weather, the craftsman’s passive nature and the
craftsman’s individualism.

RESULTS AND DISCUSSION

Compong’e Village, Awangpone District, Bone Regency is one of the areas in South Sulawesi
Province. The leading sectors owned by this area are the plantation, agriculture, fisheries, and
animal husbandry sectors, the tourism sector, and the creative industry sector. One of the creative
industry sectors that have become unique in Bone Regency is the industry songko’ recca which is
in Compong’e Village, Awangpone District.

1. The development of creative industries as an effort to develop the local economy in DD
Songko’ Recca, Compong’e Village, Awangpone District, Kab. Bone saw from:

a) Facilitating the community to increase the creativity of human resources.

With the existence of 30 craftsmen who have each student or employee, the efforts
that must be made by the local government to develop the creativity of human
resources is by facilitating the community to become staff in related fields, namely
IHPP (Agricultural and Plantation Products Industry). When the government facilitates
this, it is hoped that it can support business actors in maximizing their production,
therefore the Department of Industry and Trade of Bone Regency needs to include
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b)

the field of Agriculture and Plantation Products Industry in the structure, then this
structure will assist the service in implementing related industries originating and
Agriculture and farming. Then this Service also needs to make programs for the
Regional Government for the smooth development of this industry.

The government also needs to provide facilities and infrastructure to support the
growth of new workers, which of course has a positive impact, namely reducing the
unemployment rate. If there are adequate facilities, then small entrepreneurs will also
start their business in the creative industry sector, especially in songko “ recca work in
Bone Regency.

This finding is also in line with previous research that emphasize the importance of
local government support for small and medium enterprises (Putra, 2015; Sedyastuti,
2018). It is recommended that local governments need to be more committed to
being ready to facilitate marketing of products, facilitate access for business actors
to banking, protection of intellectual property rights, increase cooperation between
provinces and districts/cities for the sustainability of the raw materials needed
(Sidauruk, 2013). Local governments can also strengthen personal, community and
institutional capacities and enhance strategic partnerships to accelerate the growth of
creative industries (Rochani, 2017).

Availability of Natural Resources

Natural resources are things that come from nature that can be utilized to meet human
needs. Indonesia is a country that has abundant natural wealth compared to other
countries. In this case, in one of the provinces in Indonesia, namely South Sulawesi,
precisely in Bone District, Awangpone District, Compong’e Village has natural wealth
in the form of palm trees which can be used as raw materials in the manufacture of
songko’ recca.

Natural resources are God’s blessings and gifts in Islam, the belief this is nothing but
to control human greed for nature, because nature is provided not for certain people
but all creatures in this world. Humans must distribute precisely from the smallest
thing. This attitude will because making handicrafts efficient (Dien, 1997; Shuriye &
Ibrahim, 2013). This is done by the owner of DD songko’ recca by making good use of
natural resources in the form of lontar as the main ingredient in makinghandicrafts
songko’ recca. The availability of raw materials in the form of abundant palm trees
is not an obstacle in the process of making songko’ recca (Darwis Darniati, Personal
Communication, 2021).

Use for optimizing product marketing technology

Technology is one of the components that is important, because technology is used
as a way of developing a business. In the economic field, the condition of people who
like to use technology in various activities has changed the behavior of the current
market, where before technological advances when someone wanted to get the goods
they needed, consumers had to visit the nearest store or market directly. This is also
done by Darniati Darwis as the business owner of DD songko’ recca in marketing their
products. He explained that in marketing his products he no longer had difficulties
with increasingly modern technological developments, plus in the Covid-19 condition,
product marketing through social media was very helpful. He further explained that
the existence of technology is very helpful for business actors, especially business
owners of DD songko’ recca. He uses social media to market his products such as
WhatsApp, Instagram, and Youtube (Darwis Darniati, Personal Communication, 2021).

By utilizing technology, product songko’ recca is not only marketed in the local district
of Bone, but this product has also been marketed almost throughout Indonesia such
as Jakarta, Cirebon, East Nusa Tenggara, Manado, Riau, Samarinda, Papua, Makassar,
Polman, Soppeng, Majene, Konawe and many more (Darwis Darniati, Personal
Communication, 2021).

These findings are in line with the findings of Muzakkar Isa’s research which states that
the role of print and electronic media has a role in informing the promotion of creative
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industrial products in the city of Surakarta, so it is considered very supportive in
promoting the creative economy. Apart from print media (newspapers) and electronic
media (TV), social media (Blogs, Facebook, and Tweeters) are also considered very
helpful in promoting products or groups of creative economy actors (Isa, 2016; Nakara
etal., 2012).

Creativity and innovation in the form of training or coaching

Creativity and innovation also need to be owned by every craftsman so that the
products produced are competitive and have a uniqueness that makes them different
from other products and can maintain their business with their characteristics.
Therefore, to foster creativity and innovation, training and coaching are needed.

Training and coaching are very important to foster the creativity y and innovation of
the craftsmen. The training provided by the owner of DD songko’ recca is in the form
of providing material about the design and practice of making songko’ recca according
to its characteristics, while the coaching is done from the management side so that
craftsmen can be organized in the process of making songko’ reccasongko’ recca. like
the time used in the produce one songko’ recca.

From 5 craftsmen, it was found that 3 craftsmen had changed the motif of songko
“recca, this was due to creativity and innovation, so it can be said that the creative
industry of songko’ recca has experienced development. (Darwis Darniati, Personal
Communication, 2021). This finding is in line with the research findings highlighting
that the creation of industrial players can be increased through training, advocacy,
and coaching, as well as monitoring (Gibb, 1997; Lans et al., 2008; McKenzie, 2021;
Simpson et al., 2004).

Contribution of creative industry development as seen from:

a)

Expanding employment and business opportunities
1) Community income

By conducting training and coaching, can support opportunities for the
community to develop and become new craftsmen. The contribution of the
development of this creative industry is in the form of increased community
income. This is because there is an emphasis on expanding job opportunities
in this area which of coursinfluenceson people’s income. One of the new
craftsmen, named Anti, said:

“This training and coaching helped me as a new craftsman in this place, besides
being a member and my income has also increased, on the other hand, | am
proud to be a craftsman songko’ recca, because this product is a characteristic
in this area is Songko ‘to Bone. He continued, this creative industry has helped
many household incomes in this area, this industry is also considered as one of
the efforts in developing the local economy “. (Anti, Personal Communication,
2021).

2) Local revenue

If a business is in a productive condition, the contribution of the business is
not only felt by the community, but also by the government. Regional income
is one indicator of the progress of a region. In this case, local revenue can be
seen from the fees paid.

This is in line with the production concept which states that the level of income
is one of the criteria for the progress of a region. If the income of a region is
relatively low, it can be said that the progress and welfare of the region are
low. Likewise, when the income of the people of an area is relatively high, the
welfare and progress of the area are also high (Asongu & Nnanna, 2020; Oinas
et al., 2020; Sehrawat & Giri, 2015). These findings explain that the owner of
the business Songko’ recca fulfills its obligations by paying a monthly levy to
related parties (Darwis Darniati, Personal Communication, 2021).
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b) The relationship between actors

Related to the processing of the creative industry must also be supported by related
actors, namely the government, where the community is the main actor in the business
target and the government is the supporting actor for the business. Therefore, the
relationship created must be interrelated between the related actors.

This is also explained in Dias Satria’s research which states that the relationship
between the government and the community must be created to support the creative
industry in increasing promotion to various regions, in addition to making local
products known in the wider community (Mylonas & Petridou, 2018; Ruth Eikhof &
Warhurst, 2013; Satria, 2011).

3. Supporting factors in the development of creative industries
a) The supporting factors

Factors in this creative industry are based on the statements of several craftsmen as
informants at DD songko’ recca, namely adequate natural resources, namely many raw
materials for palm trees that grow in this area so there is no need to get outside this
area. Furthermore, in terms of human resources as an actor in the creative industries
is also one of the supporting factors, this is because in the village of the District
Compong’e Awangpone widely known as the craftsmen producing regions songko
‘Recca inherited from the predecessor generation to generation. In addition, songko’
recca has a high aesthetic value such as the development of various motifs so that
many people are interested in collecting them.

Then in terms of financing, the government must provide facilities in the form of
strengthening capital obtained from the APBN and the APBD so that business actors
who already have any small business will be assisted by the government through
capital assistance.

b)  The inhibiting factor
Factors in this industry are bad weather conditions that slow down the process of
making songko’ recca, namely during the rainy season which causes the drying process
to be slow, and palm leaf sheaths which are the main ingredients for making songko’
recca.

Apart from the weather, another inhibiting factor is the individualistic nature of the
craftsmen which makes the craftsmen feel the most capable in terms of making
songko’ recca, with these characteristics, although the relationship between the
craftsmen are good, their relationship is not very close. Then there was a shift in sacred
values caused by changing motifs that had deviated from traditional values so that the
songko’ recca could no longer be used in traditional events (Darwis Darniati, Personal
Communication, 2021).

CONCLUSION

The development of creative industries songko ‘Recca Village Awangpone Bone District Subdistrict
Compong’e this can work well in the presence of artisans and actors concerned. Natural resources
and technology have also been sufficient for the development of the craft songko’ recca. Then
there is the role of the government, in this case, the addition of capital for the development of
the creative industry. The impact of this industrial development certainly increases local economic
development, especially community income and local revenue, but there are still several inhibiting
factors that must be considered so that the craft songko’ recca can survive while maintaining its
characteristics.

This study also suggests some recommendations for stakeholders in the research. For the
community, especially the craftsmen songko’ recca, in addition to this craft industry being used as
local economic development, it is hoped that in the manufacture of songko’ recca still pay attention
to the aesthetic values that are characteristic of it. For the local government, good communication
is needed, more attention is needed by providing facilities and infrastructure in the process of
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making songko’ recca so that it runs effectively and efficiently. In addition, it is also necessary to
have a work program in the relevant agencies regarding the development of creative industries,
especially the manufacture of songko’ recca.
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